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o
KEEP YOUR DREAM
HOME BOTTLED UP

we have everything
you need to help you

make it a reality!

Mica is one of South Africa's largest hardware franchises.
At Mica we specialise in hardware, power tools, paint,
buiding supplies and much more.

Visit your nearest Mica today! www.micacoza

[Adapted from Easy DIY, Issue 22, 2016]
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TAdapted from Easy DIY, Issue 22, 2016]
31 Name ONE service and ONE product available at Mica. )
3.2 Refer to the headline, 'Don't keep your dream home bottled up'.

3.2.1 ‘Why is the word Don't written in a larger font? 1)

322 Identify the punctuation mark used in the word Don't. 1)
33 How does the advertiser use the visual on the left to support the headline? )
34 State TWO ways in which the reader will be able to get more information

about Mica. )
35 Discuss whether this advertisement appeals to a wide target audience. ﬁ‘))]
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