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Service: gas filling/key cutting/deliveries/timber cuttingv’
Product: power tools/paint/hardware/building suppliesv

NOTE: Accept ONE service and ONE product. Accept examples from the
picture.

3.21 To attract the reader's attention. /To emphasise (that you should
not keep the idea of your dream home bottled up.)v’

322 apostrophev’

The visual on the left shows a beautiful home inside a bottlev'which supports
the words 'dream home bottled up'.v'/

If the cork remains on, v the dream home will never become a reality. v/

By visiting the nearest Mica store.v
By visiting the website / www.mica.co.za.v’

Open-ended. Accept a suitable response, e.g.

The advertisement will only attract those who are interested in renovating/
building their dream homes.v'v'

OR

The advertisement will attract a wide range of readers because Mica offers
a variety of services and products.v'v'

NOTE: The above are merely examples. A candidate can score 1 mark for
an answer that is not well-substantiated.
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